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Survey
• Three countries (Norway, Denmark, Finland)
• Norwegian part financed by Protein 2.0
• Online survey
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Norway Denmark Finland

Gender
n=616 n=593 n=725

n=587 n=610 n=727

Age

17-29 y n=225 n=235 n=275

30-39 y n=203 n=179 n=248

40-49 y n=213 n=192 n=230

50-59 y n=219 n=206 n=253

60-69 y n=171 n=171 n=250

70-85 y n=176 n=220 n=196

Sample

n=1207

n=1203

n=1452

Country
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Diet
Vegan Vegetarian Meat/fish-eater

Norway 46 57 1104
Denmark 28 67 1108
Finland 32 83 1337

Male 50 101 1783
Female 54 106 1763

The table shows the absolute number of persons
with the specific diet. 5,
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Predictors of the intention to consume 
cultured protein in three Nordic countries
Predictor set 1: 
General psychological 
constructs
Predictor set 2:
Psychological constructs 
related to food consumption
Predictor set 3:
Beliefs about cultured 
proteins
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Findings
• High NEP         High ecological concern
• Concern not related to intentions, but worse first impression  
• High Innovativeness         Higher food innovativeness 
• Food innovativeness         Better first impression, higher intention to substitute
• Social norms         Higher intentions to try/consume, intention to sub
• First impression        Higher intention to try/consume, intention to sub
• Knowledge         First impression, higher intention to substitute veg.
• Global positive belief          Higher intention to substitute
• Global negative belief         Worse first impression and less likely to substitute
• Positive economic effect         More likely to try/consume, first impression
• Farming is positive         Less likely to try/consume, substitute
• Farming is negative         Less likely to try/consume, substitute
• Need for industry        More likely to try/consume, first impression
• Demographic        Country, age, gender (female), diet (vegan, vegetarian), education    
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